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About this event:

Course Title: International GCSE Business: Welcome to Pearson (Module 2)

Course Code: 4BS1-20103

Aims and Objectives of the event:

Q

U000

Understand the Assessment Obijectives for the qualification
Understand the question types for the qualification

Understand the mark schemes for the qualification

Practise using the mark schemes using exemplar student work

Learn about support provided by Pearson around assessment and exemplars.
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Marking Activity 1: Find the mark
June 2019 Paper 1 (4BS1/01) ‘Define...” Mark scheme:

Question Answer Mark
Number
1(b) AO1-1mark

Award 1 mark for a correct definition of stakeholder.

« Individuals or groups with an interest in the
success or failure of a business (1). | (1)

June 2019 Paper 1 (4BS1/01) ‘Define...” Exemplar 1:

(b) Define the term stakeholder.
(1)

A Skekeholder” 15 Soneone Wiho 45 hos gurmigsion o pse bneie
busingses 1o Aigaesont (oonk(ies €kl

Total Mark =

June 2019 Paper 1 (4BS1/01) ‘Define...’ Exemplar 2:

(b) Define the term stakeholder.

(1)
Rerson [group of pecple  interested i business
. leg customer , emplogee | governmant)

Total Mark =
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Marking Activity 1: Find the mark
June 2019 Paper 1 (4BS1/01) ‘State...” Mark scheme:

Question Answer Mark
Number
2 (b) AO02 -1 mark

Award 1 mark for any valid piece of information in
the context of the business.

¢ Gain more knowledge about
shoes/accessories (1).

* Receive training at a college on selling men
and children's shoes (1).

Accept any other appropriate response. (1)

June 2019 Paper 1 (4BS1/01) ‘State...” Exemplar 1:

(b) State one benefit to Backyard Shoez of using off-the-job training.

ijsf’j c{{ Hoso {0k wwwj dlfo wal‘wwﬂa@

Coadnerfon |7WMMJ?AA"
Total Mark =

June 2019 Paper 1 (4BS1/01) ‘State...” Exemplar 2:

(b) State one benefit to Backyard Shoez of using off-the-job training.
(1)

Tl’\ﬂef‘c"t[/“[/\-g degs 0ok eS5Sect e preluctdn
oy larsness, bavrs.

Total Mark =
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Marking Activity 1: Find the mark
June 2019 Paper 1 (4BS1/01) ‘Calculate...” Mark scheme:

Question Answer Additional Mark
Number guidance
3(c) AO2 -2 marks

100 000/ (4 300 - 3 500) Award 1 mark

OR for correctly

100 000/ 800 (1) substituting

numbers into
=125 shoes (1). formula.

NB: Alternatively if candidates have | Award full
worked out revenue instead of marks for
number of shoes then marks can be | correct

awarded for calculating break even | numerical

revenue: answer
without
125 x 4 300 = 537 500Ks (1). working. (2)

June 2019 Paper 1 (4BS1/01) ‘Calculate...’ Exemplar 1:

Backyard Shoez's monthly fixed costs are 100 000 Ks with a variable cost of 3 500 Ks
for a pair of shoes, at a selling price of 4 300 Ks.

(c) Calculate the break-even point. You are advised to show your working.

(2)
. _
-4 - Orooe L - 3@
Qr;c«:(j cost. ¥
\ ./

Total Mark =
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June 2019 Paper 1 (4BS1/01) ‘Calculate...” Exemplar 2:

Backyard Shoez's monthly fixed costs are 100 000 Ks with a variable cost of 3 500 Ks
for a pair of shoes, at a selling price of 4 300 Ks.

(c) Calculate the break-even point. You are advised to show your working.
(2)

-~ h
I 66o+3 500
43008 115= S3t5 g4 e 530500 ks |

Total Mark =
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Marking Activity 1: Find the mark
June 2019 Paper 1 (4BS1/01) ‘Explain...” Mark scheme:

Question Answer Mark
Number
2 (d) AO1-3 marks

Award 1 mark for identification of method, plus 2
further marks for explaining this method, for a
maximum of 3 marks.

e Abusiness could use television advertising (1).
This can be seen by large numbers of people
raising awareness (1) resulting in an increase
in sales for a business (1).

Answers that list more than one method with no
explanation will get a maximum of 1 mark.

Accept any other appropriate response. (3)

June 2019 Paper 1 (4BS1/01) ‘Explain...” Exemplar 1:

(d) Explain one method of above the line promotion a business could use.

relevison o Glwed ©3....52...00500 poeele.... this,. weantd e Jofs  of trpoxe

Total Mark =
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June 2019 Paper 1 (4BS1/01) ‘Explain...” Exemplar 2:

(d) Explain one method of above the line promotion a business could use.
(3)

£ DUSmes (0 Wae maanaal promen Y0 geh e

HO_8RP. Quang. 4. M HEWAnao gamenin § poticatty |
NORY 4 $E O COMQRAG OAIGYT , A€ CON_ UM 1AL ermpiecyee
HED NS WS ¢ Iy e o (Main. jo8R Yy |

mm MUUOSOR N A0 gramani) . el eXamelt Wi
DL oty UML) *e»«m—mmmmm cm\mwmm

ngfgm*r\%m,m § MRreuy 40 We DS bengey and §

LUA20 RMRA 1) (o00ed wolL .
Total Mark =
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Marking Activity 1: Find the mark
June 2019 Paper 1 (4BS1/01) ‘Outline...” Mark scheme:

Question Answer Mark
Number
3(b) AO2 - 2 marks

Award 1 mark for identifying an impact of an increase
in interest rates on Backyard Shoez. One further mark
for outlining it in the context of the business.

Backyard Shoez could see a decrease in sales of shoes
(1) because their customers who have debts have
less income to spend on luxury items because they
are paying more back to lenders (1).

NB Do not accept a reason that is not in context of
Backyard Shoez.

Accept any other appropriate response. (2)

June 2019 Paper 1 (4BS1/01) ‘Outline...” Exemplar 1:

(b) Outline one impact on Backyard Shoez if interest rates increase.

(2)
.................................................................................... Tj\ﬁfﬁmmffq&mﬁ,ﬂc(ﬂ'w?m MNW%:Q _
TN ordle
..................................................... Pﬁl}(r‘v@f‘cﬂﬂﬁe&&?ﬁﬁmk{rwmqgfpunm;lg
.............................................................. Ewufuu | V” ( h@ff’ﬁ t"’fpi]}?,[vj‘f“(—dac Go NEFC

......................................................................................................................... ’ 'T&f.:f-?f!.’.‘.'iiy._____{.'.5.........5 2 W

Total Mark =
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June 2019 Paper 1 (4BS1/01) ‘Outline...” Exemplar 2:

(b) Outline one impact on Backyard Shoez if interest rates increase.
(2)

Gy bostOwm vy wontH Lmillangriest .
Thavegovt TN Melu w0 R BrOgs A yhe e oyt

mentd b ssenceol veeowor O ah L

AR AR ANMARKY RS o RS e ——

Total Mark =
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Activity 2: Find the level
June 2019 Paper 2 (4BS1/02) Question 1 Case Study:

1 Tata Motor Company began trading in 1868, and is now part of a large group
of companies that is estimated to be worth $100 billion. Tata Motor Company
manufactures a wide range of cars, buses and trucks. It is India’s largest maker of
vehicles with manufacturing centres in many countries including Korea, Italy
and the UK.

One of the main aims of Tata Motor Company is to produce goods that the public
want and need. Itis currently working on electric cars that are more environmentally
friendly. Tata Motor Company plays an active role in community development such as
building schools, houses and investing in the health and welfare of local people.

(Source adapted from: https://www.tatamotors.com/about-us/)

June 2019 Paper 2 (4BS1/02) ‘Analyse...” Mark scheme:

Question Indicative content Mark
Number
1(g) AO2=2marks AO2=3marks

AO2

Tata Motor Company highlights that it helps the
local community with building schools/working
on the environment.

Tata Motor Company also invests heavily in the
health and welfare of people and the
community.

=
o]
(]

The public are maore likely to think highly of Tata
Motor Company if it is using the profits from its
business to help local communities.

If there is any bad publicity about the vehicles
sold then it could have a negative effect on the

business.
(&)
Level Mark Descriptor
0 Mo rewardable material.
Level 1 1-2 » Limited application of knowledge and

understanding of business concepts and
issues to the business context. (AO2)

* Attempts to deconstruct business
information and/or issues, finding limited
connections between points. (A03)

Level 2 3-4 * Sound application of knowledge and
understanding of business concepts and
issues to the business context although there
may be some inconsistencies. (A02)

+ Deconstructs business information and/or
issues, finding interconnected points with
chains of reasoning, although there may be
some logical inconsistencies. (AO03)

Level 3 5-6 o Detailed application of knowledge and
understanding of business concepts and
issues to the business context throughout.
(AO2)

s Deconstructs business information and/or
issues, finding detailed interconnected points
with logical chains of reasoning. (AC3)

Prepared by Pack Production 2020
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June 2019 Paper 2 (4BS1/02) ‘Analyse...” Exemplar 1:

(g) Analyse the importance of good public relations for Tata Motor Company.
(6)

Onae.. . od V‘-A”éujzma/ J““’( ﬂﬂéﬁ:q-f‘(ﬂ-}&nwﬁs
Jor. Tata  Moter COLYPALM it A.;.(.,.s, o Create. . .

(Qﬂtf'vrjv‘}muuffce—rtfl#tf"m(“d(—ﬂt O

revesve . A Jtchﬁa—cgJV*n'éajc . 0( d‘dwﬂ

[}m_ﬁf g relations ‘ 5. that o paskes 7/-—"»

moﬁprCOMfw\Jf“ofc‘- - dr'u».lb . =0 S "'-'4((.;/«-.!:9

L

L"—J"_S

fotenti

to dho(j) 'y‘hf C_amfsm—d. t

ft" ""——aAt/ g Tt Meter  Conrmpomig ol
£
s ﬂ-t' jt‘f./ ﬁ)/‘» £5 J— Mﬁrjm e 1T A ——————

(Total for Question 1 = 20 marks)

Level 0 | Level1 | Level2 | Level 3

Level for Application (AO2)

Level for Analysis (AO3)

Overall Level

Overall Mark
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June 2019 Paper 2 (4BS1/02) ‘Analyse...” Exemplar 2:

(g) Analyse the importance of good public relations for Tata Motor Company.
(6)

itk Thas? (st of Uoitisn o T80 s Bt

(Total for Question 1 = 20 marks)

Level0 | Level1 | Level2 | Level 3

Level for Application (AO2)

Level for Analysis (AO3)

Overall Level

Overall Mark
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Activity 2: Find the level
June 2019 Paper 2 (4BS1/02) ‘Justify...” Mark scheme:

=
-
N

L]

>
O
w

Question Indicative content Mark
Number
2 () AO2=3 marks AO3=3marks

A0O4 =3 marks

Option 1 - With cost plus pricing Tata Motor
Company know that the cost of making the
vehicle has been covered.

Option 2 - If Tata Motor Company uses
promotional pricing it is a good strategy for
selling new vehicles.

Option 1 - Tata Motor Company knows that if
the cars are selling well it is making money,
which means more profit for the business.

Option 2 - The lower price from the
promotional price will result in higher sales.

Option 1 - Although this type of pricing method
guarantees a profit on the cost of manufacturer
it does not guarantee that sales are going to be
made, especially if a competitor is cheaper,
therefore selling more vehicles.

Option 2 - Even though the sales may be
higher, the profit per vehicle will be lower.

(2)
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Activity 2: Find the level
June 2019 Paper 2 (4BS1/02) ‘Justify...” Mark scheme:

Level

Mark

Descriptor |

Level 1

0
1-3

No rewardable material.

Limited application of knowledge and
understanding of business concepts and
issues to the business context. (AO2)
Attempts to deconstruct business
information and/or issues, finding limited
connections between points. (AO3)

Makes a judgement, providing a simple
justification based on limited evaluation of
business information and issues relevant to
the choice made. (AQ4)

Level 2

4-6

Sound application of knowledge and
understanding of business concepts and
issues to the business context although there
may be some inconsistencies. (AO2)
Deconstructs business information and/or
issues, finding interconnected points with
chains of reasoning, although there may be
some logical inconsistencies. (AO3)

Makes a judgement, providing a justification
based on sound evaluation of business
information and issues relevant to the choice
made. (AD4)

Level 3

Detailed application of knowledge and
understanding of business concepts and
issues to the business context throughout.
(AO2)

Deconstructs business information and/or
issues, finding detailed interconnected points
with logical chains of reasoning. (AO3)
Makes a judgement, providing a clear
justification based on a thorough evaluation
of business information and issues relevant
to the choice made. (AQ4)

Prepared by Pack Production 2020
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June 2019 Paper 2 (4BS1/02) ‘Justify...’ Exemplar 1:

Tata Motar Company uses different pricing strategies. It is considering two options far
the launch of a new vehicle:

Option 1: cost plus
Option 2: promotional.
(f) Justify which ene of these two options Tata Motor Company should use.
?*'T{.'.\’Ig ‘ . | (9)
Pt Srareqies.ave. Yo maportond oy a. Fim. s uskevers want

gsud . Qualirv YDA AY \on Praces - T8 paus. are. T00. Wighn ey gy
puhase . Taeir. s Alewnasc,

. Tam. ot 0onpany. Should_nsiaer mnmmq tost ;)tus H"‘““"i
.Sﬂa’r T wall be. pawbwiz)  es 4o Taya Moy
,mepanj: {L\. i ANy gt fmw (@sr 6t produaing o
0GR toveed . UL U ol s wuon . eastr S mm
_VABA To ot _addad. o TETM, (

L n.u_al B T (1 W TE o @ ar ner rim‘un W‘Mﬂfﬂt
Ve

ﬁ'mv\ﬂm a. fwomuzd Vnpprl o P e i X CU

_____ Nty afnvgin (aer DU 3 amum W Seum W gL

st pritivg stxctm:ﬁ L InUes. m&mr (AR - TAkS IRV, .

Wﬁ s, 00T 0L i) 7 W A poee) @meﬁn

(Total for Question 2 = 20 marks)

Level 0 | Level1 | Level 2

Level 3

Level for Application (AO2)

Level for Analysis (AO3)

Level for Evaluation (AO4)

Overall Level

Overall Mark
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June 2019 Paper 2 (4BS1/02) ‘Justify...” Exemplar 2:

Tata Motor Company uses different pricing strategies. It is considering two options for
the launch of a new vehicle:

Option 1: cost plus
Option 2: promotional.

(f) Justify which one of these two options Tata Motor Company should use.
(92}

e CQSE WSS PVCING wold e 00 DS pnCIO&
seretegyy. foc  Tata, Mo tor . conpcunsdt. Fo. Ms< oo M .
Ldaunth of o nen NENLICAE . L LOSE. RIVS P LGIDG.. means...
NN . e tchn) NG YOUC ConP eDNIRE . PN . 1O,
eSS ElS, il amanl. S SR Gl N NENNCKE JE_ It
AS.MNotine 1o anQiiner . eemDEO MRS DOLANC ~ ...
e omne . . GOSE L RIS p..v...t.c.n..m..cj TSI e 1 | (wIVV}
e company. fie €l e nore. PYakbt. fram...
e lawncn ©F  ES ncw. vehicA .. The. veaSon for. ..
Shhs e e Couse Q.  lomeo pritech . Newny, veniCle
el appral o monY. G SERnverS en the markaet
Ao NGt e lIEM e PN oroNed  pacinq.. LagrALdd

e uen O ey S REmSIv S whaeh cowled yeaUce

7 LI ST OF The ket . g€ M5
LIt amannt. 2ol e e IN A e SERENGL 0. Gl e

VEehg

Level 0 | Level1 | Level2 | Level 3

Level for Application (AO2)

Level for Analysis (AO3)

Level for Evaluation (AO4)

Overall Level

Overall Mark
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Activity 2: Find the level

June 2019 Paper 2 (4BS1/02R) Question 4 Case Study:

Yellow, a clothing retailer, is part of BEXIMCO Textiles Limited. Yellow opened in 2004 and
now has 15 stores across Bangladesh and Pakistan, with new stores opening in Dubai
and Toronto. Yellow clothes are mainly manufactured in Bangladesh. Some are bought
from manufacturers in other countries. Yellow expects its suppliers and manufacturers to
provide fair wages and safe working conditions. It requires every manufacturer to commit
to meeting recognised health and safety standards, be ethical and environmentally

sustainable. It encourages all of its manufacturers to use Kaizen.

June 2019 Paper 2 (4BS1/02R) ‘Evaluate...” Mark scheme:

Question
Number

Indicative content

Mark

4 (c)

AO1=3marks AO02=3 marks
AO3=3marks AO4=3 marks

AO1

>
o
w

>
o
~

Customers buy Yellow clothing because they
offer a wide variety of clothing.
Yellow has low manufacturing costs.

It offers clothing for all the family with different
price ranges.

It gains a competitive advantage because it
responds quickly to the change in the fashion
market demanded by its customers.

Customers want clothing that is sold at a
reasonable price and the whole family can shop
at one store without going to other stores.

By having a quick response to changes in
demand it is ahead of its competitors.

However, not all members of the family have
the same taste and some may prefer different
styles of clothing that Yellow offer.

Not all customers are driven by fashion changes
and many would want clothing that would last a
number of years.

(12)
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June 2019 Paper 2 (4BS1/02R) ‘Evaluate...”’ Mark scheme

(continued):
Level Mark | Descriptor
0 Mo rewardable material.
Level 1 1-4

¢ Demonstrates elements of knowledge and
understanding of business concepts and issues, with
limited business terminology used. (A01)

o Limited application of knowledge and understanding
of business concepts and issues to the business
context. (AD2)

o Attempts to deconstruct business information and/or
issues, finding limited connections between points.
(AO3)

¢ Makes a judgement, providing a simple justification
based on limited evaluation of business information
and issues relevant to the choice made. (AD4)

Level 2 5-8 * Demonstrates mostly accurate knowledge and
understanding of business concepts and issues
including appropriate use of business terminoclogy in
places. (ADC1)

» Sound application of knowledge and understanding of
business concepts and issues to the business context
although there may be some inconsistencies. (A02)

o Deconstructs business information and/or issues,
finding interconnected points with chains of
reasoning, although there may be some logical
inconsistencies. (AC3)

¢ Makes a judgement, providing a justification based on
sound evaluation of business information and issues
relevant to the choice made. (A04)

Level 2 9-12 + Demonstrates accurate knowledge and understanding
of business concepts and issues throughout, including
appropriate use of business terminology. (A01)

o Detailed application of knowledge and understanding
of business concepts and issues to the business
context throughout. (AD2)

¢ Deconstructs business information and/or issues,
finding detailed interconnected points with logical
chains of reasoning. (A03)

» Makes a judgement, providing a clear justification
based on a thorough evaluation of business
information and issues relevant to the choice made.
(AO4)
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June 2019 Paper 2 (4BS1/02R) ‘Evaluate...’ Exemplar 1:

Yellow prides itself on using the following principles:

sells a wide range of fashionable clothing

limited advertising

clothes are sold to a wide demographic

clothes from suppliers are ready to go straight onto store shelves.

Pang Lhighhts  ggprei
(c) Evaluate how Yellow may have gained a competitive advantage in the clothing

market. You should use the information provided as well as your own knowledge
of business.
(12)

....59“““? o, de cange % fashouabe  clot, [
s e hege  adoadede oy cplowers  ga aide |

ooneeds  oc o CloMiag con. . sabisgy  Meamseloey ]

C\e’ha, o kimg sl ke e wide  demegraghic w4 pespl

20
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June 2019 Paper 2 (4BS1/02R) ‘Evaluate...” Exemplar 1

(continued):

'I"- oddibe, ko all

Lehgeck o oplows b e
haly O lowinowe . AMvach  cusbomery

T ...P\Hm.chq o Shasdomed N b
Mo public  see

wa O VE L&Jn:,hhﬂilfl [}

- T2 S - Y 1 ST .= TR e lew ‘hw s

by ey e

TP, “s

Level O

Level 1

Level 2

Level 3

Level for Knowledge (AO1)

Level for Application (AO2)

Level for Analysis (AO3)

Level for Evaluation (AO4)

Overall Level

Overall Mark
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June 2019 Paper 2 (4BS1/02R) ‘Evaluate...” Exemplar 2:

Yellow prides itself on using the following principles:

+ sells a wide range of fashionable clothing

«  limited advertising

« lothes are sold to a wide demographic

+  clothes from suppliers are ready 1o go straight onto store shalves.

ic) Evaluate how Yellow may have gained a competitive advantage in the clathing
market. You should use the information provided as well as your own knowledge

of business,
(12}

_ Nellwe_hao g _gwet 9 pexibioe prinec plen  dhof bobpeet oy,
L hove palped Yellow fo_gain_p oowipetifive adwadape ia e
..... ceﬁd’l-ﬂ-ﬂfwmﬂ Fudly  fle furines sefls a wide qoye
o) fahionable dofhing. It mpoms fwad 10d)  coucte. witl sakipy

_considlavzel Gy e burrans. Secondly ) e bwriness waes 0 Giuifed

adiving Wik s 0 fotal admactagy

o Ainess (s Tuping dy nesp s coxts U dp gaan meve popt,

ad_proph is cormacted do e tovis o fur Busthan, ﬁuw(-%',
Yellow sells it clofias b0 o wide dswographac. Thit areaus
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June 2019 Paper 2 (4BS1/02R) ‘Evaluate...”’ Exemplar 2

(continued):
'!Wf"—f,fw W tds q'r- g -'?uﬂ'mﬂ o imu,r}w_f cfr j-.nmiaa

ﬂrl 9 pU AL I,-'ff'e,f:- faa,.-"scf Mffw_’ _ u-!"f flo bennert  fo
TN swm;wﬁ ke ;«,mmmﬂz- L g“m f‘fa.aﬂ’*‘!uptf Afmm{

B r;l..ﬂ'f.fI .-}“La.v'."'" u,.-,.[_..:'.r #‘ﬁ @ r"y‘w d’i-'m g M «;ﬁ{m -'-I? f@/u.flﬂ;f""‘

) JA&MJM .u'r_,-.{.l Mo Goyingsyy rdld 'L." -'i-éif ]ll‘-*f’.. II.EtLS;t: ...............

i1

N _‘i(-nl.'.;'--:"\ .:il',vurr'fJ i;d—.ﬁ,a,ﬂ.g-' ""-f*“r'-"-__lf'"-{rj_ql_’"’-‘._. The't o et
flne et Gty fat .V ello  will fadt. L1 very Cow.

Level0 | Level1 | Level2 | Level 3

Level for Knowledge (AO1)

Level for Application (AO2)

Level for Analysis (AO3)

Level for Evaluation (AO4)

Overall Level

Overall Mark
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Personal Learning:

Things to do:

e Make sure that you recognise that the levels of response questions will be marked according
to a line of best fit across all of the Assessment Objectives or ‘AOs’ the question is
designed to test.

e Make sure you know what each command word requires students to do and which AOs it
targets.

e Use the Examiners’ Reports and annotated worked exemplars on the Edexcel website to help
your students prepare.

e Use the ‘Getting Started’ guide (available on the Pearson website) to understand the breadth
and scope of the specification.

Things to avoid:

e Focusing on pure ‘knowledge’ of AO1. Many questions do not even target knowledge and
candidates need to think about other skills such as ‘Application or ‘AO2’ when constructing
their answers

Your ideas:

24
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